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H 2290. 1

SUBSTI TUTE HOUSE BI LL 1254

St ate of WAshi ngt on 60t h Legi sl ature 2007 Regul ar Session

By House Committee on Community & Economc Developnent & Trade
(originally sponsored by Representatives Bailey, B. Sullivan, Haler,
Skinner, MDonald, Wallace, Condotta, Sunp, Kristiansen, Strow,
Pettigrew, McCune, P. Sullivan, Dunn and Morrell)

READ FI RST TI ME 02/ 21/ 07.

AN ACT Relating to the use of l|lodging tax revenues for tourism
pronotion; and anendi ng RCW 67. 28. 080 and 67. 28. 1815.

BE | T ENACTED BY THE LEG SLATURE OF THE STATE OF WASHI NGTON:

Sec. 1. RCWG67.28.080 and 1997 ¢ 452 s 2 are each anended to read
as follows:

The definitions in this section apply throughout this chapter
unl ess the context clearly requires otherw se.

(1) "Acquisition" includes, but is not Ilimted to, siting,
acqui sition, design, construction, refurbishing, expansion, repair, and
i nprovenent, including paying or securing the paynent of all or any

portion of general obligation bonds, |eases, revenue bonds, or other
obligations issued or incurred for such purpose or purposes under this
chapter.

(2) "Municipality" nmeans any county, city or town of the state of
Washi ngt on.

(3) "Operation” includes, but is not I|limted to, operation,
managenent, and marketi ng.

(4) "Person" neans the federal governnent or any agency thereof,
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the state or any agency, subdivision, taxing district or nmunicipal
corporation thereof other than county, city or town, any private
corporation, partnership, association, or individual.

(5) "Tourisnl means economc activity resulting from tourists,
whi ch may include sal es of overnight |odging, neals, tours, gifts, or
souvenirs.

(6) "Tourism pronotion"” nmeans activities and expenditures designed
to increase tourism including but not I|imted to advertising,
publicizing, or otherwi se distributing information for the purpose of
attracting and welcomng tourists; developing strategies to expand
tourism operating tourismpronotion agencies; and fundi ng marketing of
speci al events and festivals designed to attract tourists.

(7) "Tourismrelated facility" neans real or tangible personal
property with a usable life of three or nore years, or constructed with
volunteer |abor((+)) that is: (a) Owmed by a public entity or a
nonprofit organization described under 501(c)(6) of the federal
internal revenue code of 1986, as anended; and (b) used to support
tourism_including visitor infornmation centers, performng arts, or to
accommodat e tourist activities.

(8) "Tourist" nmeans a person who travels froma place of residence
to a different town, city, county, state, or country, for purposes of
busi ness, pleasure, recreation, education, arts, heritage, or culture.

(9) "Visitor information center” neans real property which is owned
or leased by a nunicipality or a nonprofit organization under section
501(c)(6) of the federal internal revenue code of 1986, as anended, and
is used for the purpose of providing information to tourists.

Sec. 2. RCWG67.28.1815 and 1997 ¢ 452 s 4 are each anended to read
as follows:

Al'l revenue fromtaxes inposed under this chapter shall be credited
to a special fund in the treasury of the municipality inposing such tax
and used solely for the purpose of paying all or any part of the cost
of tourism pronotion, acquisition of tourismrelated facilities, or
operation of tourismrelated facilities. Muni cipalities may, under
chapter 39.34 RCW agree to the utilization of revenue from taxes
inposed under this <chapter for the purposes of funding a
mul tijurisdictional tourismrel ated facility. [ n addi ti on,
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1 municipalities may contract with a nonprofit organi zati on descri bed
2 under 501(c)(6) of the federal internal revenue code of 1986, as
3 anended, for tourismpronotion activities.

~-- END ---
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